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Big Ideas

Bathrooms Get Bigger During Renovations

One in 5 homeowners enlarge their bathrooms
during renovations (21%), most commonly by taking
space from bedrooms (28%) or by extending the
home (18%). Though final sizes often remain
modest, with 2 in 5 renovated bathrooms between 5
and 9.99 square metres (40%) and a similar share
under 5 square metres (39%).

Style & Deterioration Motivate Renovations

While functional upgrades remain essential, over
half renovated due to deterioration or breakdowns,
but notably the share has dropped from 59% to 51%.
Style updates are also a key driver, with 35% seeking
a more appealing look and 28% personalising a
recent home purchase.

Majority Still Seek Pro Help

Nearly 9 in 10 homeowners (89%) brought in
professionals for their projects. Tradespeople (51%),
bathroom fitters (43%) and builders (36%) were the

top pros hired, with 28% using a bathroom designer.

Freestanding Vanities Gaining Momentum

Floating vanity units remain the top choice (53%),
though they are down slightly year-on-year.
Freestanding vanity units gained traction, rising 7/
percentage points to reach 28%. Over half (52%)
chose pre-manufactured units, while 22% opted for
some level of customisation.

Minimalist Styles on the Rise

Contemporary (38%) and modern (26%) remain
the dominant bathroom styles; however,
Scandinavian and Japandi styles are growing in
popularity, each increasing by 3 percentage points
to reach 4%, showing a shift toward minimal and
natural aesthetics.

Sustainability Is Mainstream

An impressive 87% of homeowners added
sustainable features. LED lights lead (72%),
followed by water-efficient fixtures (42%) and
timeless design elements (35%).
Cost-effectiveness (73%) and environmental
impact (65%) were key motivators.
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Bathrooms See Big Changes

System upgrades are a top priority in bathroom renovations, cited
by 70% of renovating homeowners, followed closely by layout

changes (61%).

While less common, homeowners are also modifying walls (34%)

and ceilings (12%) during bathroom upgrades.

Major Changes During Renovations*

System upgrades

Layout changes

Wall modifications

Ceiling changes

Location changes

Floor modifications

70%

61%

34%

12%

+4pp#11%

8%



Practical Upgrades Lead the
Way

Flooring and taps lead the list of features upgraded during
bathroom renovations, at 89% each. Wall finish, toilets and basins

follow closely (88%, 87% and 87%, respectively).

Showers and lighting fixtures are also highly popular features to
upgrade, chosen by 77% and 73% of renovating homeowners,

respectively.

Features Upgraded During Renovations*

Flooring

Taps

Wall finish

Tollet

Basins

Shower

89%

89%

88%

87%

87%

77%



Functionality Fuels

M 3 kecve rs Events Triggering Bathroom Renovations*

Bathroom renovation motivations remain diverse, but homeowners Bathroom deterioration -8 pp* 51 %

continue to focus on functionality and style. Updating due to

bathroom deterioration or breakdown continues to be the top Can no Ionger stand the 350/
-9 pp* (o)

reason for bathroom renovations, but notably the share has style of the old bathroom o

dropped from 59% to 51%. .
Personalising a recently o
28%

purchased home
Updating the style and personalising a recently purchased home

follow (35% and 28%, respectively). Fina”y have the financial 24%
means to do It

Improving the resale value 22%

Lack of sufficient storage o
space 14%



Bedrooms Tapped for
Bigger Bathrooms

The majority of homeowners (76%) don’t change the size of their
bathroom during a renovation. However, 21% do make the
bathroom bigger; 13% of renovating homeowners enlarge it up to

50% and 8% enlarge it by more than 50%.

When enlarging a bathroom, bedrooms are the most popular space
to take from (28%). Although, for almost 1in 5, the space comes

solely from an extension (18%).

Change in Size of Renovated Bathroom*

Increased 21%

Decreased 2%

Spaces Used to Increase Bathroom Size**

Bedroom 28%

Extension 12%



Typical Bathroom is Less
than 10 Square Metres

The final size of the bathroom often remains modest. 2 in 5

renovated bathrooms are between 5 - 9.99 square metres (40%),

while a similar share are under 5 square metres (39%).

Only 1in 5 bathrooms exceed 10 square metres.

Final Size of Renovated Bathrooms*

< 2.99 square metres

3 to 4.99 square metres

5 to 7.99 square metres

8 to 9.99 square metres

10 to 11.99 square metres

12 square metres or more

12%
27%
267
14%

6%

14%



SCOPE & SPEND

Majority Seek Pro Help

Almost 9 in 10 homeowners (89%) rely on professionals to assist

with their bathroom renovations.

They hire tradespeople most frequently (51%), despite its share

declining 9 percentage points compared to previous year.

Homeowners seek help from other service providers as well,
including bathroom fitters (43%), builders (36%) and bathroom
designers (28%).

Service Providers Hired*

Tradesperson

Bathroom fitter

Builder

Bathroom designer

Architect

Cabinet maker

-9 pp* 51 %

43%

36%

28%

8%

7%
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https://www.houzz.co.uk/photos/chelsea-townhouse-transitional-bathroom-london-phvw-vp~212419211

Tried-and-True Styles
Dominate

The vast majority of renovating homeowners (92%) are changing

the style of their bathroom during renovations.

This year's top three style choices for renovated bathrooms are the
same as the previous year’s, and the percentages are similar:
contemporary, modern and traditional (38%, 26% and 8%,

respectively, compared to 36%, 31% and 7%, the year before).

Interestingly, scandinavian and japandi style have both gained 3

percentage points, rising to 4% each.

Bathroom Styles Following Style Change*

Contemporary

Modern

Traditional

Eclectic

Scandinavian

Japandi

38%

267

8%

5%

4%

4%



LOOK & FEEL

Majority Favour Tiles
Shape of Wall Tiles in Shower Area*

Rectangular 200" DA%
The vast majority of homeowners (89%) choose tiles for their
renovated shower walls.
Square 19%
A rectangular tile is still the favoured tile shape, but they have seen
nifi 1 . L :
a significant 12 percentage point decline in popularity year on year Metro 19%

(54%). Square (19%) and metro (19%) tiles follow.

: : N
Vertically stacked (26%) is the top tile pattern for upgraded shower Pattern of Wall Tiles in Shower Area

walls. Grid/horizontally stacked (23%) and brick bond (22%) follow.
Vertically stacked 26%

Grid/horizontally stacked 23%

Brick bond 22%



White Hues Dominate Wall
Palettes

White is the most popular colour for most bathroom walls (26%),

followed by off-white (16%) and grey (14%).

Non Shower Wall Colours*

White 26%
Off-white 16%
Grey 14%
Beige 10%
Green 10%

Blue 7%



Subtle Accents in Upgraded
Bathrooms

Surprisingly, white i1s the dominant choice even for accent walls

(20%), while green and blue follow (17% and 13%, respectively).

Accent Wall Colours*

White

Green

Blue

Off-white

Beige

Grey

20%

17%

13%

1%

6%

6%



LOOK & FEEL

Sustainability Ranks High

Sustainable Options for Bathrooms™

A notable 87% of renovating homeowners opt for sustainable LED lig ht bulbs 72%
features during their bathroom renovations. LED light bulbs top the
list, chosen by 72% of renovators, followed by water-efficient Water-efficient fixtures 42%
fixtures (42%) and timeless design elements (35%).

Energy-efficient features (29%) and energy-efficient fixtures (21%)
also are popular. Some homeowners (2%) even hire an eco-focused
pro for their bath renovation. Reasons for Including Sustainable Options**

Interestingly, many homeowners cite both cost-effectiveness in . .
Cost-effective in the long run 73%

the long run (73%) and environmental friendliness (65%) as the

primary reasons for making sustainable choices.

Environmentally friendly 65%



Beautiful & Practical: The
ldeal Bathroom

A bathroom that is easy to clean and disinfect is the top functional
aspect mentioned by homeowners. Good lighting (45%) and a

space that’s easy to store and find things (44 %) follow.

When it comes to the most important design aspects, a space that
is stylish and beautiful (71%) is by far the most important aspect to
renovating homeowners. A space that's filled with natural light

(34%), adds to the resale value (29%) is of lesser importance.

Functional Aspects of Upgraded Bathrooms*

Easy to clean and disinfect 77%
Good lighting 45%
A space that's easy to store

p e 44%

and find things

Design Aspects of Upgraded Bathrooms*

Stylish and beautiful 71%
Filled with natural light 34%

Adds to the resale value 29%



Products &
Features

Honeybee Interiors and Joinery

- 2025 UK Houzz Bathroom Trends | © Houzz Inc. X
TR Elina Pasok Photography



https://www.houzz.co.uk/photos/highgate-house-top-floors-victorian-bathroom-london-phvw-vp~210844222

Stock Vanities Reign, But
Customisation Persists

The majority of renovating homeowners (52%) opt for a
pre-manufactured, pre-assembled stock vanity unit, followed by a
ready-to-assemble vanity unit (18%). Although, more than 1in 5

(22%) opt for some level of customisation.

Type of Upgraded Vanity Unit*

Stock vanity unit 52%
Ready-to-assemble o

vanity unit 18%
Custom vanity 12%

Semi-custom vanity unit 11%



Floating Mounting Style Is
Top Choice

Floating vanities continue to be the most popular vanity choice
(53%), but the share choosing them has dropped by 2 percentage
points year on year. Freestanding vanities, on the other hand, have

risen by 7 percentage points and now stands at 19%.

Mounting for Upgraded Vanity Unit*

Floating 53%
Built-in (touches the o
ground) 28%

Freestanding 700t 19%



Smart Storage in Vanity
Choices

The most popular features of upgraded vanities are soft-close
drawers (65%) and soft-close doors (47%), followed by built-in

drawer organisers (28%) and open shelves (17%).

Features of Upgraded Vanity Unit*

Soft close drawers

Soft close doors

Built-in drawer organiser

Open shelves

Built-in plug socket

Hand towel bar

65%

47%

28%

17%

16%

10%



Neutral Colours Hold Strong
In Vanity Trends

White continues to be is the most popular vanity colour choice

(28%), while wood tones (18%) and grey follow (13%).

Of those who choose wood tones, the majority opt for a light wood

finish (9%), followed by medium (7%) and dark (2%) tones.

Colour of Upgraded Vanity Unit*

White

Wood tones™™*

Grey

Beige

Blue

Off-white

28%

18%

13%

9%

8%

8%



Handleless Designs Lead
Type of Handles on Upgraded Vanity Unit*

When it comes to door handles for upgraded vanities, a handleless No handles 43%
design is the top pick (43%), followed by handle/bar pulls (19%).

Finger pulls (17%) and knobs (15%) are less common. Handle/bar pulls 19%
Finger pulls 17%
Knobs 15%
Cup/pin pulls 4%

Drop/hanging pulls 2%



Integrated Basins Are
Top Choice

Nearly 9 in 10 homeowners (87%) upgrade their basin as part of a
bathroom renovation. Integrated basins are the favoured style,
chosen by a quarter of renovating homeowners (28%).

Wall-mounted (24 %) and drop-in (22%) styles follow closely.

After renovations, 13% of homeowners report having two or more
basins in their upgraded bathrooms, up 3 percentage points year

on year.

Type of Upgraded Basins*

Integrated

Wall-mount

Drop-in

Number of Basins*

One

Two or more

28%
24%

227

87%

+3 pp* 1 3%



Corner and Low Threshold

=
Showers Are Popular Style of Upgraded Shower
Corner shower
Corner showers continue to be the most popular shower style (Surrounded on two sides 32%
chosen during renovations, chosen by 32% of homeowners. Low by waIIs)
threshold and dual showers follow closely (29% and 27%,
respectively). Low threshold shower 29%
Dual shower o
(2 shower heads) 27%
Shower over bath set-up 23%
Alcove shower
(surrounded on three sides 20%
by walls)
Walk-in shower
14%

(non threshold)



Frameless Doors Take
Centre Stage

The majority of homeowners (69%) choose a shower with a door
and a frameless style is the number 1 choice, at 56%. Hinged doors

are the most popular style (23%), followed by sliding (19%) and

fixed (15%) styles.

69%

choose a shower with a door*

Style of Upgraded Shower Doors*

Hinged 23%
Sliding 19%
Fixed 159%

Style of Upgraded Door Frames™**

Frameless 56%

Semi-framed 22%



Homeowners Enhance
Showers

The most popular features of upgraded showers are rain/waterfall
shower heads (78%), closely followed by handheld shower heads

(77%) and thermostatic mixers (65%).

Features of Upgraded Showers*

Rain/waterfall shower head

Handheld shower head

Thermostatic mixers

Seat

Grab bars

Body sprays

78%

77%

65%

14%

12%

5%



Freestanding Baths Are on
the Rise

Freestanding flat-bottom baths (34%) are the top choice this year,
rising 4 percentage points year on year. Freestanding flat
bottomed baths overtook an alcove style, which dropped 9

percentage points, reaching 31%.

Type of Upgraded Bath*

Standard bath

Soaking bath

Style of Upgraded Bath*

Freestanding flat
bottom bath

Alcove bath
(bordered by three walls)

56%

32%

+4 pp* 34%

-9 pp* 31 %



Space and Safety Drive Bath
Choices

The most popular features of upgraded baths are space for two
(51%), followed by non-slip floor (34%) and grab bars (25%). While
less common, 5% of homeowners add whirlpool or jet features and

seats during bath upgrades.

Features of Upgraded Baths™

Space for two

Non-slip floor

Grab bars

Whirlpool or jets

Seat

Built-in lighting

51%

34%

25%

5%

5%

4%



Laminate and Porcelain
Dominate Underfoot

Outside of the shower, laminate or vinyl flooring is the top pick for
a third of homeowners (33%). Porcelain (28%) and ceramic (20%)

follow, with wood (3%) at some distance.

Upgraded Flooring Material*

Laminate/vinyl

Porcelain

Ceramic

Wood

Marble

33%

28%

20%

3%

2%



Safety and Comfort
Prioritised for Flooring

For flooring outside of the shower, 63% of renovating homeowners
prioritise non-slip surface for safety, while 52% opt for heated

flooring.

Features of Upgraded Flooring*

Non-slip floor A3 pp* 0376
Heated floor 3ppt D276

Mildew resistance 16%



Tollets with Water-Saving
Features Are More Popular

Double-flush toilets continue to be the most popular style chosen
during renovations, chosen by 57% of homeowners. Wall-mounted

(35%), two-piece (21%) and one-piece (17%) toilets follow.

Features in Upgraded Toilets*

Double-flush toilet 57%
Wall-mount toilet 35%
Two-piece toilet 21%

One-piece toilet 17%



Brightening Bathrooms iIn
Many Ways Type of Lighting Fixtures*

Celling lights are the top lighting choice in renovated bathrooms, Ceiling |ig hts 62%
chosen by 62%. llluminated mirrors follow (42%), while recessed

lights (41%) and wall lights (22%) are also popular. : :
J J POP llluminated mirrors 42%

Recessed lights 41%

Wall lights 22%



Methodology

Findings from a survey of 330 UK renovating

homeowners on Houzz about their recent or planned

bathroom renovation projects.

The online survey was fielded to Houzz UK users In

May-June 2025.

2025 UK Houzz Bathroom Trends | © Houzz Inc. . Rebec?a James Studio
Richard Gooding Photography
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Appendix A: Bathroom Colours After Renovation

Non-Shower Walls Shower Walls Accent Walls Non-Shower Flooring Vanity
White 26% 23% 20% 17% 28%
Off-white 16% 13% 1% 14% 8%
Grey 14% 18% 6% 18% 13%
Beige 10% 12% 6% 10% 9%
Blue 7% 8% 13% 4% 8%
Brown 2% 2% 5% 4% 3%
Green 10% 10% 17% 4% 7%
Wood* - - - 1% 18%
Black 1% 1% 1% 3% 4%



Appendix B: Bathroom Materials After Renovation

Shower Flooring Non-Shower Flooring Shower Wall Finish Non-Shower Wall Finish
Granite 2% 1% 1% 2%
Limestone 0% 2% 2% 2%
Marble 3% 2% 4% 3%
Quartz (engineered) 2% 1% 2% 1%
Onyx 1% 0% 1% 0%
Slate 2% 0% 1% 1%
Travertine 1% 1% 2% 2%
Ceramic 17% 20% 45% 33%
Porcelain 20% 28% 32% 28%



Appendix C: Additional Materials

Shower Flooring Non-Shower Flooring Shower Wall Finish Non-Shower Wall Finish
Engineered wood 0% 3% - 4%
Wood —.fi.nished or 1% 3% _ 59
unfinished
Exposed Brick - - - 1%
Microcement - - 1% 1%
Tadelakt - - 1% 1%
Zellige 0% 0% - 1%
Paint - - - 36%
Wallpaper - - - 5%
Laminate/vinyl 16% 33% - -
Acrylic 10% - - -

Stone resin 17% - - _



About Houzz

This photorealistic image was created using
Houzz Pro's 3D Floor Planner to showcase

key trends from the 2025 UK Houzz
Bathroom Trends Studly.
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Houzz, the leading platform for construction and design, empowers industry professionals and homeowners with the tools they
need to make every project a success. The company’s cloud-based, Al-powered project management and design software, Houzz
Pro (houzz.co.uk/pro), helps pros win projects, collaborate with clients and teams, and run their businesses efficiently and
profitably. Houzz Pro also provides pros and their clients with 24/7 access to project information, 3D visualisations and financial
tools. Using Houzz, people can find ideas and inspiration, hire professionals, and get advice for their projects. The Houzz platform
Is used by more than 3 million construction and design industry professionals and over 70 million homeowners and home design
enthusiasts around the world. Houzz and Houzz Pro are avallable on the web and as a top-rated mobile app. For more information,

visit houzz.co.uk.
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